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Personal experience
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Unlike printed 
publications that are 
purchased in-store or 
shipped, an e-book is 

immediately 
accessible
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Medical students in 
the program, 

residents/fellows, 
grad students 

Authors

Budget

Timeline

Plan

Consultant

Who are the 

readers?

WRITING A BOOK

Ask other authors, 
read other books, 

ask publishers

Scope, content, 
chapters, figures, 

language and writing 
styles

Responsibility, 
editing, writing styles

Publishing, drawing 
figures, artwork,
available support

Release date >> 
publishing >> 
proofreading >> 
figures/format >> 
editing >> contents
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Who are the readers?

Analyze

•Medical Students

•Residents/Fellows

•Graduate Students

•Local/Outside Organization
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Timeline

Less Time

•Content drafting/writing

•Editing

•Figures/Format

•Proofreading

•Publishing

•Release date
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Plan

Agenda

•Scope

•Content

•Chapters

•Figures

•Writing styles
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Consultants

Ask for help

•Ask other published authors

•Read other books

•Ask publishers
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Budget

Financial support

•Publishing

•Drawing figures

•Artwork

•Available support

•Cost sharing
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Authors

Authorship

•Responsibility

•Editing

•Writing styles
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Production cost vs selling price

Distribution, revenue sharing 

Publishing volume

Potential copyright infringement

https://www.facebook.com/
https://www.linkedin.com/
https://twitter.com/


2

L

5

M
a

ss
iv

e
 X

p
re

se
n

ta
ti

o
n 

to
 D

es
ig

n
B

al
l t

ea
m

M
a

ss
iv

e
 X

11

https://www.facebook.com/
https://www.linkedin.com/
https://twitter.com/


2

L

5

M
a

ss
iv

e
 X

p
re

se
n

ta
ti

o
n 

to
 D

es
ig

n
B

al
l t

ea
m

M
a

ss
iv

e
 X

12

https://www.facebook.com/
https://www.linkedin.com/
https://twitter.com/


2

L

5

M
a

ss
iv

e
 X

p
re

se
n

ta
ti

o
n 

to
 D

es
ig

n
B

al
l t

ea
m

M
a

ss
iv

e
 X

13

https://www.facebook.com/
https://www.linkedin.com/
https://twitter.com/


2

L

5

M
a

ss
iv

e
 X

p
re

se
n

ta
ti

o
n 

to
 D

es
ig

n
B

al
l t

ea
m

14

Distribution 
E-book platform

Revenue sharing = 30:70 

(typical hard copy = 60:40 to 75:25)

https://www.facebook.com/
https://www.linkedin.com/
https://twitter.com/



